
THE WHO’S WHO IN BUILDING & CONSTRUCTION DISCOVER MORE @ WWW.THEBLUEBOOK.COM14

THE ‘WOW’ FACTOR
Why TYLEST Masonry Veneer ’s products 

and prices outshine the competition

by Maddy Madrazo

“That’s it?” asked a new TYLEST Masonry Veneer (TYLEST) 
customer after reviewing a quote for his custom masonry- 
veneer stone. When TYLEST’s Ediana Ponciano replied in 
the affirmative, the customer insisted, “Please overcharge 
me, that’s nothing!” 

Laughing as she recounts this new customer’s pleasant 
reaction, Ediana reflects, “New customers fall in love with 
our products and are amazed by our affordable prices. That 
tells us we are doing something right.” In this instance, the 
customer paid more for the labor to install his masonry- 
veneer stone than for the product itself. 

This reaction is common among those unfamiliar with 
the TYLEST brand and its Co-Owners, Alex and Ediana 

Ponciano. However, customers quickly learn that the busi-
ness model established by this husband-and-wife team 
is centered on delivering quality, affordable, readily avail-
able products. “As masonry-veneer manufacturers, our 
main advantage is simple: better quality for a better price,” 
Alex says.

THE PATHWAY TO 
MASONRY VENEERS
Born and raised in Venezuela, Alex and Ediana had no famil-
ial connections to the construction industry, which makes 
their journey to the masonry-veneer manufacturing trade 
unique. Alex studied telecommunications engineering at 
a university in Venezuela and then worked for his family’s 
retail and wholesale business. Ediana earned a degree in A
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The company’s masonry-
veneer mural stone on the 
wall of a residential property.
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business administration and manage-
ment from The University of Memphis 
in Tennessee and then returned to 
Venezuela, where she worked for her 
family’s business in the auto industry. 

“Alex and I always knew we wanted 
more for ourselves,” Ediana says. “We 
began researching unique business 
opportunities and realized we’d found 
our new path as soon as we discov-
ered the masonry-veneer manufac-
turing trade.” Alex adds, “From a busi-
ness development perspective, the 
rapidly growing construction industry 
was an interesting opportunity.”

FROM VENEZUELA 
TO GEORGIA
In 2014, after several months of 
research and training, TYLEST was 
born when Alex and Ediana opened a 
masonry-veneer manufacturing plant 
in Venezuela, with Alex in charge of 
operations and Ediana managing the 
company’s administration. The new 
business owners enlisted the support 

of an engineering and design studio 
with more than 30 years of experi-
ence in the construction industry, and 
invested in the equipment and infra-
structure necessary to grow TYLEST. 

A few years after the company’s 
launch, in 2017, Alex and Ediana 
were forced to reevaluate the future 
of TYLEST. By this point, the political 
situation in Venezuela had transi-
tioned from bad to worse, and access 
to materials necessary to operate 
their business, such as cement, 
was limited.

“We couldn’t run our business in that 
type of environment,” Alex says. His 
wife chimes in, “We also had a little 
one on the way, and we knew we 
needed to create a better future for 
her. The increasingly corrupt politi-
cal situation in Venezuela, coupled 
with decreased access to the equip-
ment and raw materials necessary 
to run our business, made it clear it 
was time to start a new legacy in the 
United States.”

Alex and Ediana conducted exten-
sive market research and identified 

 As masonry-veneer manufacturers, 
our main advantage is simple: better 
quality for a better price.” 

Alex Ponciano, Co-Owner, 
TYLEST Masonry Veneer

Thin-ledged, charcoal masonry-
veneer stone in a classroom at 
the Freedom Academy of Music 
Education in Cumming, Georgia.

TYLEST Masonry Veneer Co-Owners Alex and Ediana 
Ponciano in the TYLEST showroom in Cumming, Georgia. 
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Cumming, Georgia, as the ideal home 
for their business and family, largely 
due to the fast-growing local con-
struction industry. 

In September 2017, the couple im-
migrated to the U.S. and opened 
TYLEST’s new headquarters in 
Forsyth County. “We committed to a 

new, bigger vision for our future, and 
we haven’t looked back,” Alex says.

A COMPANY’S 
EVOLUTION
Skilled at manufacturing all kinds of 
masonry veneers, TYLEST offers a 
wide variety of made-from-scratch 
products, including crafted veneers, 

brick veneers and modern concrete 
veneers. TYLEST also provides trim 
and accessories and custom-de-
signed products.

Though TYLEST is a relatively young 
company, it has evolved significantly 
over the years. “Initially, we thought 
we’d manufacture just a few prod-
ucts, but we changed our plans once 
we saw the demand of the local 
market,” Alex says. “We went from 
manufacturing just a few styles and 
colors of products, to manufacturing 
over 30 styles of stone, brick and con-
crete veneers in an endless variety 
of colors.”

THE TYLEST 
DIFFERENCE 
In addition to touting high-quality 
wholesale and retail products at 
affordable prices, Alex and Ediana 
believe it is their first-rate production 
process that distinguishes TYLEST 
from its competition. 

“ All of our 
formulas are 
created from 
scratch at our 
production 
facility and 
consist of 
high-quality 
American
aggregates.”

Alex Ponciano

A worker carefully removes 
masonry-veneer stone from 
its mold at TYLEST Masonry 
Veneer’s manufacturing facility. 

A TYLEST Masonry 
Veneer employee fi lling 
a masonry-veneer mold. 
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“All of our formulas are created from 
scratch at our production facility 
and consist of high-quality American 
aggregates,” Alex says. The result? 
Structurally strong, stable and durable 
masonry-veneer products that Alex 
and Ediana note are crafted to “last 
for life.” 

“We are passionate about our prod-
ucts and proud of the high attention 
to detail paid to each and every 
product that we manufacture,” Alex 
says. “We don’t bring a new product 
to the floor of our showroom until we 
are sure it is perfect,” Ediana adds. 

TYLEST complies with all ASTM 
International standards and its prod-
ucts are environmentally sustainable. 
“More than 60% of the raw materials 
used to manufacture our products are 
recycled,” Alex says. “It is important 
to me and Ediana that we do what we 
can to preserve nature and contribute 
to the health of our planet.”

Considering the exceptional quality of 
TYLEST’s selection of veneers, Alex 
explains that customers are often 
surprised to discover the products are 
still very lightweight. “Because of the 
lightweight concrete and aggregates 
used in our manufacturing process, 
our veneers weigh significantly less 
than most at roughly 4 pounds per 
square foot,” he says. “This saves 
our customers money because light-
weight products translate to lower 
delivery and labor costs.”

What’s more, the styles and colors of 
all TYLEST masonry-veneer products 
are customizable. A case in point, 
Alex recently collaborated with an 
architect to customize two 24-foot x 
24-foot precast concrete panels for a 
building under development in Johns 
Creek, Georgia. The design vision: a 
product with a seamless, wave-like 
pattern and deep shadows. Upon 
completion, the building will be the 
first in the state—and perhaps the 

country—to contain a custom exterior 
panel so uniquely designed. 

“I love to innovate to adapt to chal-
lenges,” Alex says. “The Johns Creek 
project was especially challenging 
due to the complex design and short 
lead time. We had just two months 
to develop and finalize the custom 
product for the customer.”

CUSTOMERS LOVE 
THE ‘WOW’ FACTOR
For Alex, it is the creative aspect of 
his work that proves most exciting; 
for Ediana, it is the opportunity to 
assist and interact with TYLEST’s 
customers. “I love to take care of our 
customers,” Ediana says. “It is so ful-
filling to witness a showroom visitor’s 
satisfaction and to exceed his or her 
requirements. If a customer is happy, 
I’m happy.” 

Ediana goes on to share how the 
combination of TYLEST’s showroom, 

A TYLEST fit ledge 
masonry-veneer stone 
just after its production. 
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products, prices and service pro-
duces a “wow” factor. “Once people 
come to our warehouse, hold our 
products, see our prices and expe-
rience our customer service, they 
often say ‘wow.’ Though we manu-
facture faux products, our products 

are beautiful and surprisingly close 
to the natural materials imitated,” 
she says.

TYLEST fulfills a wide variety of 
clients’ masonry needs. Its customers 
range from general contractors and 

subcontractors to builders, architects, 
interior designers and distributors. 

Additionally, TYLEST attracts busi-
ness from across the country. One 
distributor flew to Georgia from 
another state to take advantage of 
TYLEST’s affordable prices. A builder 
drove 250 miles to experience the 
company’s showroom and was so 
impressed with the product offer-
ings that he pledged to buy masonry 
veneer only from TYLEST for all 
future projects.

AN EMBODIMENT 
OF THE AMERICAN 
DREAM 
Alex and Ediana’s inspirational story 
is proof that with a strong work ethic 
and a bold vision, anything is possible 
in the U.S. The couple cites American 
culture, freedom and safety as the 
greatest benefits of living in America 
and emphasizes the advantages of 
having convenient access to equip-
ment and raw materials necessary to 
run a business. 

Looking ahead, Alex and Ediana hope 
to expand their product offerings 
even further—with the goal of ulti-
mately becoming the nation’s leading 
masonry-veneer company. However, 
most important to Alex and Ediana, 
as a Christian couple, is that they con-
tinue to glorify God through their work 
by positively impacting the lives of 
their employees and customers. 

If TYLEST’s first six years of business 
is indicative of its continued success 
and longevity, the future of TYLEST 
looks bright. 

Maddy Madrazo is a full-time communications consultant who enjoys sharing 
the compelling stories of The Who’s Who contributors in her spare time.

“Once people come to our warehouse, hold 
our products, see our prices and experience 
our customer service, they often say ‘wow.’ 
Though we manufacture faux products, 
our products are beautiful and surprisingly 
close to the natural materials imitated.”

Ediana Ponciano, Co-Owner, 
TYLEST Masonry Veneer

TYLEST Masonry Veneer Co-Owner Alex Ponciano 
stands before masonry-veneer sample displays at 
his company’s showroom in Cumming, Georgia. 
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